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Foreign retailers are gaining progressively more of the Croatian retail market share. This paper is an analysis of the retail structure in the Republic of Croatia (sector G – 52), with respect to the origin of trading companies (domestic and foreign retailers), to their size (small, medium and large companies) and to sub-sectors within a sector G – 52. The aim of this paper is to contribute to the understanding of causes underlying the foreign retailers’ expansion regarding their business success. The paper includes an analysis of the structure of household consumption in the Republic of Croatia as an important condition for the development of the retail structure. The analysis involves the indicators of domestic and foreign retailers’ business success: the turnover per one trading company and the turnover per one employee of the trading company. The comparison of these indicators for domestic and foreign retailers lead to certain differences (foreign retailers are slightly more productive than the domestic retailers) and to the evaluation of the differences caused by the size of the company. Since a correlation of the size of the structure of domestic and foreign trading companies in certain sub-sectors within sector G –52 must not exist, the conclusion suggests itself in the form of a need to investigate other features of the retail structure. The research is related to the year 2001. Nevertheless, the research presented in the paper points at an inadequate adaptability of domestic retailers to the structure of demand in the Republic of Croatia as the cause of the insufficient trading success.
1. INTRODUCTION
In the Croatian retail market, the increasing number of foreign retailers that glut the domestic market in the form of retail chains is evident. Hence, domestic retailers are faced with a reduced market share. Trading activities are important for the Croatian economy
, therefore, the research into its structure could present a significant contribution to domestic development. Hereby, the research is directed towards one of the trading sectors – the retail sector.

In the paper, there is a comparison of available structural and financial data of domestic and foreign retailers in the domestic market. The aim is to find reasons why foreign retailers are slightly more successful than the domestic retailers in their home market. Moreover, the paper is based on the assumption that foreign retailers have a better market performance. This was also implied by their different inclusion structure into sub-sectors G - 52.1-6
 and turnover per employee. The appeal of a retail structure depends on its harmonization with the structure of consumer needs. Therefore, the structure of personal household consumption is investigated first, i.e. the demand trends in the retail sector in Croatia. 

The research includes all companies active in the retail sector in Croatia, i.e. group G - 52.1-6, which submitted their annual financial report by December 31, 2001 to the Financial Service Agency (FINA). The retail sector involves economic activities G - 52.1-6
, which can be performed only by business entities (trading companies or tradesmen) registered at a commercial court. There is a distinction in Croatian retail terminology between bodies which are primarily registered to perform trade activities according to NACE  G – 52, and bodies (retailers) which, regardless of their economic activity registration, can perform retailing activities. In both cases, the ultimate goal is to sell products or services to final consumers. The data are grouped into two statistical sets; one of which includes the data obtained from domestic trading companies registered for activities in the retail sector, the other includes data from foreign trading companies in Croatia. The division emerged from the need to compare some elements of their retail structure. The comparative analysis includes data from sector G – 52, such as the number of trading companies, trading branch activities, number of employees, and total and average turnover. The data are collected from several official sources and categorized in crossed tables. The methodology is also related to the use of the graphic presentation methods. Economic trading activities differ with respect to the type of merchandise and selling location, and it can be said that they are different, among other things, with respect to the trading branches
. 

Table 1. Classification of economic activities in retail sector

	NACE Code
	Description / Economic activities / Sub sectors

	G - 52
	Retail sector

	G - 52.1
	Non-specialized stores with food, beverages or tobacco predominating; and other stores

	G - 52.2
	Specialized stores with food, beverages and tobacco

	G - 52.3
	Pharmaceutical, cosmetic, toiletry and similar articles

	G - 52.4
	Specialized stores with textiles, clothing, footwear, household articles, appliances, hardware, and other specialized stores

	G - 52.5
	Sale of used goods in specialized stores

	G - 52.6
	Retail sale not in stores


Source: Statistical Yearbook of Croatia 2002.

Anić [2002] showed that the retailing sector is marked by dynamic changes in the retail structure. He used the statistical method of correlation in order to correlate some variables of the economic environment important for retail examination. The result pointed at a strong correlation between GDP, income, personal consumption and retail turnover
. The statistical correlation method in retail research can be used to examine the relationship between the two sets of static variables across sectors or other different structures [Dinlersoz, 1999]
. This approach is used for the analysis of retail structure elements.

2. STRUCTURE OF PERSONAL CONSUMPTION 

IN CROATIA AND EU

Personal consumption per household in Croatia relies mostly on consumption in retail, which is caused by a lower standard when Croatia is compared with EU states and also with some countries in transition. The actual turnover of the retail sector in Croatia, in the period between 1998 and 2003, is marked by oscillations
. However, the actual turnover in 2003 was 18.9% higher than in 2000.

Table 2. Personal consumption per household in Croatia 1998–2002

	Category / Year
	Consumption in household (in HRK)
	Structure of consumption

	
	1998
	1999
	2000
	2001
	2002
	1998
(%)
	1999
(%)
	2000
(%)
	2001
(%)
	2002
(%)

	Personal consumption
	53.677
	52.382
	58.613
	61.141
	64.736
	100
	100
	100
	100
	100

	Food and non-alcoholic beverages
	20.485
	19.826
	18.845
	20.585
	20.816
	39.1
	37.8
	32.2
	33.7
	32.2

	Alcoholic beverages and tobacco
	2.473
	2.391
	2.273
	2.486
	2.575
	4.7
	4.6
	3.9
	4.1
	4.0

	Clothing, cosmetics, jewelry, footwear
	3.367
	3.911
	5.907
	5.585
	5.735
	6.4
	7.5
	10.1
	9.1
	8.9

	Furnishing, household equipment
	3.387
	3.081
	2.880
	3.450
	3.573
	6.5
	5.9
	4.9
	5.6
	5.5

	Total retail sector
	29.712
	29.245
	29.905
	32.106
	32.699
	56.7
	55.8
	51.1
	52.4
	50.6

	Housing and energy consumption
	5.800
	6.958
	7.811
	8.187
	8.875
	11.1
	13.3
	13.3
	13.4
	13.7

	Health services
	898
	957
	1.228
	1.232
	1.442
	1.7
	1.8
	2.1
	2.0
	2.2

	Transport
	7.204
	5.752
	7.156
	7.028
	7.167
	13.8
	11.0
	12.2
	11.5
	11.1

	Communication
	1.008
	1.113
	1.619
	2.127
	3.115
	1.9
	2.1
	2.8
	3.5
	4.8

	Recreation and culture
	2.758
	2.994
	3.931
	3.576
	4.155
	5.3
	5.7
	6.7
	5.8
	6.4

	Education
	330
	368
	431
	505
	439
	0.6
	0.7
	0.7
	0.8
	0.7

	Hotel and restaurant services
	1.635
	1.429
	2.155
	1.821
	2.049
	3.1
	2.7
	3.7
	3.0
	3.2

	Misc. goods and services
	4.332
	3.602
	4.377
	4.559
	4.795
	8.3
	6.9
	7.5
	7.5
	7.4

	Index 1999=100
	102
	100
	112
	117
	123
	

	Chain index
	-
	97
	111
	104
	105
	


Source: Author's calculation of data given in Table 10.4 of the Statistical Yearbook of

Croatia 1999; 2003.

Changes in the structure of personal consumption per household, i.e. the consumption of income available, are of vital importance for turnover and retail development. According to Anić [2002], the personal consumption structure determines the structure of retail turnover according to trading branches. A relative increase in personal consumption in a certain category informs retailers about the growing market potential of a certain branch. Household consumption is a retail demand; therefore, in order for a certain retail structure to be appealing to consumers, it must reflect a specific structure of household market demand. If the retail structure in Croatia was to be viewed as the retail structure of domestic and of foreign retailers, the more successful of the two would be the one more appealing to the final consumers.

The structure and changes in personal consumption per household in Croatia (according to categories) are shown in Table 2. It can be seen that the most significant is the decrease in the share of food and non-alcoholic beverage consumption, whereas the most significant increase is achieved in the communication category. Only the consumption of clothing and footwear from the retail categories shows a relative increase, whereas a reduction is noted only in the categories of other types of consumption, i.e. in household consumption for transport and miscellaneous goods and services. 

Figure 1 shows that households in Croatia primarily spend their income on satisfying their existential needs, and, once this is achieved, only then are other needs satisfied.
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Figure 1. Structure of personal consumption per household in Croatia 1998–2002 and projection for 2003

Source: CBS Newsletters 13.2.1., 9.1.1. and 13.1.2. in 2003.
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Figure 2. Comparison of structures of personal consumption per household in some European countries in 2002

Source: Author's calculation of personal consumption per household from the Statistical Yearbooks of: Ireland 2003; Austria 2003; Czech Republic 2003; Slovenia 2003 and Croatia 2003.

In EU countries in 2001, the ratio from Figure 1 was, on average, 36%/64% in favor of other types of consumption
. The structure of personal consumption, with regard to the consumption share in retail, differs between EU states as well as between transition countries (Figure 2). The structure in Croatia in 2002 was still disproportional to the structure of EU states, but also to some applicant countries in 2004. 
The Czech Republic has a lower total value of personal consumption per household and a significantly lower relative value of personal consumption in retailing when compared to Croatia. Among EU-15 member states, the structure in Austria shows the sharpest deviation in these shares, whereas the circumstances in Ireland and Slovenia are representative of the average in the EU
.

If disposable income, as an independent variable, and personal consumption in the retail sector, as a dependent variable, are put into correlation, the result will show the impact of a disposable income fluctuation on the fluctuations in personal consumption in the retail sector. Pearson correlation coefficient – r can be used in order to compare the interdependence of the two sets of variables:
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where X is the independent and Y the dependant variable, with n representing the number of frequencies
. 

Table 3. Relation of disposable income and personal consumption in the retail sector in Croatia from 1998-2002

	Function / Variables
	X
	Y
	n
	r (Pear. coef.)

	Pearson correlation coefficient
	Disposable income per household
	Personal consumption - Total retail sector
	5
	0.87


Source: Table 2; Disposable income per household named in Table 10-2 of the Statistical Yearbook of Croatia 1999; 2002; 2003.

The value of coefficient r ≈ 0.87 shows that these sets are strongly, but not entirely, correlated.  It can be concluded that an increase in the dispensable income per household in Croatia significantly affects the level of household consumption in the retail sector. 
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Figure 3. Absolute change of disposable income and personal consumption per household in Croatia from 1999-2003

Source: Table 2; the Statistical Yearbook of Croatia 1999; 2002; 2003; Table 10.2; CBS Newsletters 13.2.1, 9.1.1 and 13.1.2 in 2003.

An increase in disposable income in households will be better registered by retailers of services and goods outside the retail sector. This is the consequence of the absolute growth of disposable income compared to the absolute growth of household consumption in the retail sector, which is also shown by the steeper curve incline in Figure 3. The changes also occur in the structure of personal consumption in retail, which is an important factor for the shaping of the domestic retail structure.

3. RETAIL SECTOR STRUCTURE AND COMPARISON OF

FINANCIAL RESULTS IN THE CROATIAN RETAIL TRADE

The research into the elements of the retail structure could also contribute to determining the causes of a better success of foreign retailers in domestic markets. Mason/Mayer [1999] state that the type of ownership over business entities, according to descriptive categorization, is one of the elements of the retail structure. Also, they find the turnover to be an element to be taken into consideration. Furthermore, the elements can be the size of a business entity, involvement in NACE sub-sectors, etc. The confrontation of structural features includes data from 2001: (1) the number of trading companies in the retail sector; (2) the inclusion of those into the sub-sectors of G – 52 and (3) the number of employees in a company.

The data are categorized according to the ownership origin (domestic and foreign)
 and the size of a business entity. Business entities in Croatia are, by law
, categorized according to their size (small
, medium
 and large
); therefore, this division is relevant for future research. The purpose of dividing retailers into two statistical sets accounts for a separate observation of the sets' features and a correlation among variables.

The analysis of the financial results includes the analysis of the turnover of trading companies in G – 52 in 2001. The goal of the comparison of results between domestic and foreign retailers in Croatia is to determine the total and average turnover of trading companies, as well as the employee turnover achieved.

The research of some structural features and financial results includes data on domestic and foreign trading companies in Croatia, mainly registered for economic activities in the retail sector. The statistical set includes all 6,262 trading companies that submitted their annual financial report by December 31, 2001 to the Financial Service Agency
. That is the actual number of trading companies that, in 2001, regularly performed economic activities and paid taxes.

4. STRUCTURE OF ENTERPRISES IN THE RETAIL SECTOR

The structure of the retail sector presented in Table 4 shows that foreign retail companies in 2001 made 4.8% of the total number of active trading companies in the sector. In spite of a relatively small share, they accounted for 13.9% of the turnover of trading companies in G – 52, i.e. for 10% of the retail turnover in the domestic market. One of the causes of this relative disproportion is the ever-stronger presence of multinational retail chains in the form of shops taking up large areas (supermarkets and hypermarkets), which characteristically achieve a relatively high turnover.  

Table 4. Structure of active enterprises in the retail sector in Croatia on 31/12/2001
	NACE Code
	Number of foreign retailers' enterprises
	Share (%)
	Number of domestic retailers' enterprises
	Share

	
	Small
	Medium
	Large
	Total
	
	Small
	Medium
	Large
	Total
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11

	G - 52
	260
	30
	9
	299
	100
	5.766
	138
	59
	5.963
	100

	G52.1
	88
	4
	4
	96
	32,1
	3.599
	91
	42
	3.732
	62,6

	G52.2
	4
	0
	0
	4
	1,3
	227
	1
	3
	231
	3,9

	G52.3
	77
	19
	4
	100
	33,4
	77
	0
	1
	78
	1,3

	G52.4
	75
	6
	1
	82
	27,5
	1.738
	44
	12
	1.794
	30,1

	G52.5
	0
	0
	0
	0
	0,0
	9
	0
	0
	9
	0,2

	G52.6
	16
	1
	0
	17
	5,7
	116
	2
	1
	119
	2,0

	Share (%)
	87,0
	10,0
	3,0
	 
	100
	96,7
	2,3
	1,0
	 
	100


Source: Author's calculation of official data aggregated by FINA - enterprises that provided final accounting sheets on 12/31/2001.

The biggest share of domestic retailers is in G –52.1, whereas foreign retailers are mostly involved in G – 52.3, than in G - 52.1. Both are equally involved in G - 52.4. The majority of foreign retailers in sub-sector G - 52.3, and their better financial results, according to Table 9, show that the domestic retailers are not nearly as successful in this sector. Anić [2002] noticed a lack of inclusion of domestic retailers in certain market segments where they are required to meet the needs of consumers by sheer resourcefulness.

From Figure 4, it is obvious that small-sized enterprises take the biggest share of retailing in Croatia, around 97%, whereas medium- and large-sized enterprises take 2% and 1% respectively. This distribution of business entities, with regard to their size, is representative of the retail market in general
.
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Figure 4. Structure of foreign and domestic retailers in Croatia regarding the size of enterprises

Source: Data in Table 4.

Trading companies founded by foreign retailers in the domestic market are actually subsidiaries of multinational companies. Within one or rarely more subsidiaries, there are satellite stores connected to retail chains
. A subsidiary is a registered daughter company with its central base in Croatia, whereas the headquarters of a multinational company, and by that, of its chief management, is outside the country (in Croatia, those companies have their headquarters in EU states and Slovenia). The chief management of all subsidiaries (which can consist of a considerate number of personnel) is centralized and, as a rule, located in the headquarters of the multinational company. Consequently, the number of employees in foreign retailers’ subsidiaries excludes at least the chief management personnel, i.e. it does not include the total organizational structure. This is to be considered when discussing the comparisons between the number of workers of domestic and foreign retailers, as well as the indicators of employee productivity.

The structure of trading companies compared to trading branches is actually the structure of offer for final consumers. In a free market, this offer is adjusted to the final consumer demand in order to satisfy their needs. As such, this structure is reason enough for it to be inserted into the elements of the retail structure and, thereby, to become the topic of our research. A structure that results in a higher turnover per entity obviously better reflects the demand, i.e. it is more appealing to consumers. 

Porter [2002] concludes that whether an industry is new or old, its structural attractiveness is determined by five underlying forces of competition, one being the intensity of rivalry between the existing competitors. By placing Porter’s conclusion into the context of the topic of research, it can be seen that the appeal of the retail structure influences the competitiveness, i.e. the intensity of rivalry in the sector.

Domestic and foreign retailers are examined as separate statistical sets, and their structure, according to the data from Table 4 (col.6 and col.11), greatly differs. The deviations between these two sets of structures can be determined by a statistical method. In this case, the Pearson correlation coefficient is used.

Table 5. Correlation between some structures of foreign and domestic retailers in Croatia

	Function / Variables
	X (Foreign)
	Y (Domestic)
	n
	r (Pear. coef.)

	1. Correlation of size structure of 
    enterprises
	Share Row
	Share Row
	3
	0.95

	2. Correlation of size structure of 
    enterprises throughout sub sectors
	col. 5
	col. 10
	6
	0.60

	2.1. Correlation of small enterprises
	col. 2
	col. 7
	6
	0.70

	2.2. Correlation of medium enterprises
	col. 3
	col. 8
	6
	-0.04

	2.3. Correlation of large enterprises
	col. 4
	col. 9
	6
	0.59


Source: Author's calculation of data in Table 4.

The value (1.) of the coefficient from Table 5 is r ≈ 0.95, which means that, in the home market, foreign and domestic retailers are included with nearly the same structure of entities regarding their size. Still, by analyzing the result (2.) of the coefficient r ≈ 0.60, a significant correlation of the inclusion structure of domestic and foreign retailers in sub-sectors of G –52 can be found. 
The remaining three coefficients (2.) represent a disaggregated coefficient regarding the size criteria of a trading house. Coefficient r is, in this case, not only a reflection of the correlation degree, but also it shows that the appearance of the structure observed is influenced by different factors with different intensity. 
The correlation of the inclusion structure of medium-sized enterprises (2.2.) results in a negative Pearson coefficient, which means that the inclusion structure of domestic medium-sized enterprises is even disproportional to the structure of the same-sized foreign retailers. 
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Figure 5. Share of domestic and foreign retail enterprises in G - 52

Source: Data given in Table 4.

Figure 5 shows that 62.6% of the trading companies of the domestic retailers is involved in G - 52.1, 97% of which are small trading companies mostly owned by family members (Ltd.) who have one or many small local shops. A significant difference can be found in sub-sector G – 52.3. 
This sub-sector includes the retail of goods, the production of which is inadequately developed in Croatia, whereas it simultaneously and rapidly expands in developed foreign markets. Under the influence of aggressive marketing, the consumers, who are mostly female, are eager to purchase those goods. 
Those types of goods are imported from the markets where foreign retailers have a smooth-running supply process, which encourages them to perform directly in the sub-sector.

Table 6. Number of employees in retail enterprises in Croatia in 2001

	Retailers
	Total number of employees

with regard to the size of the enterprise
	Average number of employees

with regard to the size of the enterprise

	
	Small
	Medium
	Large
	Total
	Share
	Small
	Medium
	Large
	Average

	Domestic
	23.198
	7.163
	24.739
	55.100
	91.4%
	6
	37
	276
	9

	Foreign
	1.566
	1.099
	2.488
	5.153
	8.6%
	4
	49
	406
	17

	Total
	24.764
	8.262
	27.227
	60.253
	100%
	


Source: Author's calculation of official data aggregated by FINA - enterprises that provided final accounting sheets by 12/31/2001.

Of the total number of retail workers in Croatia, 8.6% was employed in foreign retail companies in 2001 (Table 6). On average, in medium and large enterprises of foreign retailers, significantly more workers were employed than in the same-sized enterprises of domestic retailers. However, in making conclusions about relevant results, the range of personnel in subsidiaries and multinational companies has to be taken into consideration since it contributes to a higher average number of employees in foreign retail companies. Due to the data in Table 6, the level of productivity can be estimated and domestic and foreign retail companies can be compared. 

5. FROM FINANCIAL RESULTS TOWARDS PRODUCTIVITY

Various methodology of categorizing the turnover can be applied in an analysis of financial indicators in the retail sector so as to produce structures of domestic and foreign retailers
. The turnover is categorized with respect to the type of an entity’s ownership origin, the prevailing activities in sub-sector G – 52 and the size of the company.

It is important to keep in mind that retailers, mainly registered in the trading branch within the retail sector, can also perform other activities
, i.e. achieve a turnover in them. Nevertheless, entities from other trade and non-trade industries can perform economic activities in the retail sector as side activities. The structure of the turnover achieved by the retailers through trading activities outside sector G – 52 is shown in Table 7.

Table 7. Fraction of turnover of retail enterprises achieved by performing trade activities outside the retail sector in 2001

	Prevailing activity
	Turnover performing trade but non-retail activities

	G - 52.1
	26.5%

	G - 52.2
	31.8%

	G - 52.3
	0.0%

	G - 52.4 / G - 52.5
	28.3%

	G - 52.6
	17.3%


Source: The Statistical Yearbook of Croatia 2002, Table 22.10.

Trading companies from the retail sector
 in Croatia, especially referring to traders with "Cash&Carry" and similar stores, accomplish a total of 23%
 of the turnover by performing activities which are not aimed at retail but at wholesale. This increases the importance of the retail structure because it also includes wholesale.

Table 8 shows that foreign retailers achieved 13.9% of the turnover of trading companies in sector G – 52 in Croatia in 2001. It should be noted that the turnover of trading companies (mainly registered in one branch of G - 52.1-6) also includes revenues earned regardless of the NACE category. The percentage mentioned above increased in 2002 and 2003 possibly as the result of a greater number of foreign retail chains than there was in 2001.

Only 68 large enterprises achieved 50% of the turnover (Table 4 and Table 8). The turnover is concentrated in 1% of the total number of registered business entities from G - 52. By taking into account the concentration process in the retail sector
, such circumstances show a slight concentration of large trading companies in domestic retail. According to Segetlija [1999], the concentration is a pre-condition for future development
.

Table 8. Turnover of domestic and foreign enterprises in Croatian retail trade in 2001

	NACE Code
	Turnover of foreign retailers in Croatia regarding the size of enterprise, in mil. HRK
	Share (%)
	Turnover of domestic retailers in Croatia regarding the size of enterprise, in mil. HRK
	Share
(%)

	
	Small
	Medium
	Large
	Total
	
	Small
	Medium
	Large
	Total
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11

	G - 52
	1.051
	1.116
	2.512
	4.679
	100
	9.903
	4.927
	14.242
	29.072
	100

	G52.1
	205
	64
	1.539
	1.808
	38.7
	6.245
	3.271
	10.901
	20.417
	70.,2

	G52.2
	1
	0
	0
	1
	0.0
	496
	58
	635
	1.189
	4.1

	G52.3
	627
	735
	851
	2.213
	47.3
	125
	0
	75
	200
	0.7

	G52.4
	176
	203
	122
	501
	10.7
	2.901
	1.558
	2.348
	6.807
	23.4

	G52.5
	0
	0
	0
	0
	0.0
	9
	0
	0
	9
	0.0

	G52.6
	42
	114
	0
	156
	3.3
	127
	40
	283
	450
	1.6

	Share (%)
	22.5
	23.8
	53.7
	-
	100
	34.1
	16.9
	49.0
	-
	100


Source: Author's calculation of official data aggregated by FINA - enterprises that provided final accounting sheets by 12/31/2001.

The foreign retailers in sector G – 52.4 made 27.5% of the entities in 2001 (Table 4, col. 6) and achieved only 10.7% of the total foreign retail turnover (Table 8, col. 6). 
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Figure 6. Structure of turnover of retailers by retail branches

Source: Table 8, columns 6 and 11.

In sub-sector G – 52.3, foreign retailers generated a turnover more than 10 times higher than the domestic retailers, who are almost excluded from that sub-sector. The domestic retailers produced their revenues through food and beverage retail – almost 70.2% of the total revenues of the domestic retailers, whereas the foreign ones generated 38.6% in the sector (Figure 6). The domestic retailers, mainly registered for activities in G – 52.1, produced the highest turnover of all the domestic retailers. At the same time, this reflects the structure of domestic personal consumption marked by income spending on food and non-alcoholic beverages.

Table 9.  Average turnover of retail enterprises in Croatia in 2001

	NACE Code
	Average turnover of retail enterprises, in mil HRK

	
	Foreign retailers
	Domestic retailers

	
	Small-sized
	Medium-sized
	Large-sized
	Small-sized
	Medium-sized
	Large-sized

	G - 52
	4.046
	37.182
	279.057
	1.624
	35.194
	233.473

	G - 52.1
	2.335
	15.877
	384.785
	1.735
	35.949
	259.542

	G - 52.2
	359
	0
	0
	2.187
	58.026
	211.656

	G - 52.3
	8.141
	38.666
	212.655
	1.624
	0
	74.550

	G - 52.4
	2.352
	33.828
	121.755
	1.669
	35.409
	195.701

	G - 52.5
	0
	0
	0
	1.015
	0
	0

	G - 52.6
	2.614
	114.339
	0
	1.091
	19.872
	283.145


Source: Author's calculation of data given in Tables 2 and 8. 

By examining the general turnover structure in G – 52 shown in Table 9, one can conclude that, on average, the foreign retailers generate a greater turnover per entity regardless of its size. However, this is not a reflection of the actual situation. If the turnovers of medium-sized entities are compared separately, the domestic retailers seem to be producing higher average turnovers than the foreign ones, except in sub-sectors G – 52.3 and G –52.6, where the difference is strikingly to the advantage of the foreign retailers, thus crucially affecting the general average.

The uneven amounts of the average turnover within a certain entity
 are the result of inadequately competitive relationships in this economic branch [Porter, 2001]. According to Porter, a business entity can reach competitive advantage in the market only by doing two things – operating at a lower cost and commanding a premium price or by doing both. 

The average turnover generated in an entity represents the turnovers of all the outlets of the entity. The comparison of the average turnover of cognate domestic and foreign retailers from Table 9 suggests that the competitiveness between domestic and foreign retailers in Croatia considerably deviates from one entity to another. The domestic retailers are slightly more competitive in some entities, and they achieved a relatively competitive advantage only as a result of lowering the operational cost and/or adjusting the mark-up margin.

The factors that influence a higher average turnover of foreign retailers can be the aggressive marketing financed out of their “powerful” parent organizations, the application of retail innovations which they introduce into the market, etc. The foreign retailers in the Croatian market, as well as other markets of transition countries have a retail policy based on a deeper assortment, competitive prices regarding the price and quality ratio, various product lines, side-service, boutiques within stores, etc.  

The turnover generated per employee is an indicator of a business entity’s productivity. Foreign retailers, through their subsidiaries in Croatia, showed an absolutely higher productivity compared to domestic retailers, as shown in Figure 7, despite the significantly higher average number of workers in medium- and large-sized enterprises (Table 9, columns 8 and 9).
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Figure 7. Turnover per employee with reference to retail branch and size of enterprise

Source: Author's calculation of data given in Tables 4 and 8. 

If the criterion of productivity is considered a measure of success, the biggest difference in G – 52.3 is obviously connected to an inadequate share of small, medium and large domestic retailers in the inclusion structure in G –52 and is the opposite of the share taken by the foreign retailers in this promising sector. The lower productivity of the domestic retailers in G – 52.1 and G – 52.4 is, among other things, a consequence of a relatively stronger inclusion of the domestic retailers in these sub-sectors, with a slightly falling demand and a great number of domestic entities in them. The foreign retailers in Croatia do business under lessened financial and other pressures. The retail gross margin in their subsidiaries can be significantly lower and, thus, more competitive than the domestic in order to attract consumers because the risk is taken by a financially “powerful” retail chain, some of which make business in dozens of countries.

6. CONCLUSION
The retail sector in Croatia is fairly attractive, which generates an intensive rivalry between domestic and foreign retailers, especially in sub-sector G –52.1. The structure of personal consumption per household in Croatia shows that the household income is mostly spent on satisfying existential needs, which is not the case in EU states. There is a strong correlation between an increase in available income and personal consumption in retail, therefore, the turnover in retail increases along with an increased income. However, the graphical presentation reveals that the portion of this consumption decreases in the structure of available income, and that, in the future, a bigger part of household income will be spent outside the retail sector. Thus, this will directly influence the retail turnover and retail market glut. In the future, this trend will influence changes in the structure of domestic demand and retailers’ response.

The result obtained through the comparative analysis of trading companies’ structures shows that the inclusion structures of domestic and foreign retailers in retail sub-sectors are fairly different, i.e. they reflect differently the structure of demand in the domestic retail market. A significant distinction can be noticed in the structure of large retailers’ inclusion, and with regard to the sub-sectors’ G –52.1 and G – 52.3 inclusion. It has been shown that the domestic retailers have a higher average turnover than the foreign retailers in some trading branches, especially medium-large retailers. The concentration of large trading companies in sector G – 52.1 is increasing, which means that this sector is a significant development-bearer of domestic retail. The rivalry between large retailers in that sub-sector is intense. Still, the domestic retailers generate a lower average turnover, which points at the competitive advantage of foreign retailers in the entity. The situation is similar in some other entities.
The productivity of foreign retailers’ subsidiaries in sub-sector G – 52.3, where the domestic retailers are under-represented, is higher than in sub-sectors G – 52.1 and G –52.4, where the domestic retailers are progressively present. Taking into account a range of specific advantages in the market, which these subsidiaries have as parts of “powerful” multinational companies, it proves that the foreign retailers’ productivity is lower in sub-sectors where there exists a stronger rivalry between domestic and foreign retailers. It can hardly be proclaimed as a rule, but the retail structure elements examined contribute to the conclusion that the retail structure of domestic retailers does not reflect the market demand, as well as the retail structure of foreign retailers in Croatia.

The introduction of foreign retailers to the domestic retail market has a positive influence on the retail structure development and consumer awareness in Croatia. However, without competitive retail policy, the domestic retailers lack the ability to break into foreign markets, which will be crucial for Croatia in order to join the EU. Consequently, it is necessary to continue with analyses of domestic and foreign retail structure elements in Croatia, such as the level of retail prices and trading margins, forms of retail institutions, side-services offer, etc.
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RIVALSTVO DOMAĆIH I STRANIH TRGOVACA NA MALO U HRVATSKOJ

Sažetak

Strani trgovci stječu sve veći tržišni udjel na hrvatskom maloprodajnom tržištu. U ovom se radu analizira struktura maloprodaje u Republici Hrvatskoj (sektor G52) s obzirom na podrijetlo maloprodajnih poduzeća (domaće ili strano), njihovu veličinu (mala, srednja i velika poduzeća), odnosno podsektore. Cilj je rada doprinijeti boljem razumijevanju razloga širenja i poslovnog uspjeha stranih trgovačkih poduzeća. U radu se analizira i struktura potrošnje kućanstava u Hrvatskoj kao važan čimbenik u razvoju maloprodajne strukture. Analiza uključuje indikatore poslovnog uspjeha domaćih i stranih maloprodajnih tvrtki, a prije svega promet pojedinog poduzeća i promet po zaposleniku maloprodajne tvrtke. Usporedbom ovih indikatora dolazi se do zaključka o određenim različitostima s obzirom na domaće/strano vlasništvo maloprodajnih tvrtki, ali i njihovu veličinu. S obzirom da navedene razlike ne postoje nužno u svim maloprodajnim podsektorima, to se zaključuje da je potrebno istražiti i druge karakteristike maloprodajne strukture. Iako se rad odnosi na 2001. godinu, može se govoriti o neadekvatnom prilagođavanju domaćih maloprodajnih poduzeća hrvatskoj potražnji kao o ključnom razlogu njihovog poslovnog neuspjeha.
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� Statistical Yearbook of Croatia 2003. Table 11-4, trading accounted for 8.9% of gross value added in GDP in 2001, whereas it took the second position by its share in the added value of GDP, the largest share of 17.6% was taken up by the processing industry.


� NACE classification, Statistical Yearbook of Croatia 2003.


� Sub-sector G - 52.7 also includes retail business in a wider sense.


� According to Segetlija [1999], "a trading branch is to be understood as a set of goods that are the same or similar with respect to their components, production, features or purposes".


� See Anić, [2002], Table 10, p. 893, analysis of value changes between 1994 and 2000.


� Dinlersoz [1999] based his research on this methodology.


� Turnover indices expressed in actual prices oscillated, according to the Statistical Yearbook of Croatia 1999, 2002 and 2003 (data available since 1998).


� * denotes author's estimation.


� Author's thorough examination of data from the on-line published Statistical Yearbooks of all EU countries in 2003.


� Author's thorough examination of data from the on-line published Statistical Yearbooks of EU countries in 2003.


� Petz [1985], p 185. It is one of several forms of formulas that can be used for the Pearson correlation coefficient, the same is given by MS Excel, category of Statistical functions: PEARSON (array1 ,array2). It measures the strength of the linear relationship between two sets of variables, one independent, and the other dependant. It can range from "-1" (negative correlation) to "1" (complete correlation, where "0" means no correlation). If the coefficient is in the range of  +0.8 to 1, the variables are strongly correlated, if it is between +0.4 and +0.8, they are significantly correlated, and if r is in the range between +0.2 and +0.4, there is a weak positive correlation between variables.  A negative sign for r has identical meaning, but then we speak about negative dependence, i.e. correlation. (� HYPERLINK "http://www.hyperdictionary/dictionary/correlation" ��http://www.hyperdictionary/dictionary/correlation�) (2.1.2004)


� * denotes author’s estimation on the basis of the examination of changes in relevant statistical indices in 2003.


� For the purpose of this research, domestic trading companies are considered as such if their initial capital is by a majority owned by Croatian citizens or corporations which are again by a majority owned by Croatian citizens. 


� Legal Act of Accountancy of the Republic of Croatia (Narodne novine br. 90/92, 4/93).


� Those which exceed two out of the three following criteria: 1) balance after deduction of losses disclosed in assets should equal the amount of DEM 2.000.000 in HRK counter value; 2) income 12 months prior to the balance sheet date should equal the amount of DEM 4.000.000 in HRK counter value; 3) the annual average of workers is 50.


� Those which exceed two out of three criteria for small-sized enterprises and never exceed two out of the three following criteria: 1) balance after deduction of losses disclosed in assets should equal the amount of DEM 8.000.000 in HRK counter value; 2) income 12 months prior to the balance sheet date should equal the amount of DEM 16.000.000 in HRK counter value; 3) the annual average of workers is 50.


� Those which exceed at least two out of the three above-mentioned criteria for medium-sized enterprises.


� According to data from the information center of FINA, the Republic of Croatia, and the information center of the Croatian Chamber of Economy.


� Along the lines of structure in EU states, according to Eurostat, Distributive trades in Europe 1999-2001.


� Harrington/Chang [1998] define retail chain as an organization in which managers of all stores participate in doing tasks coming from the company headquarters. It is clear from the definition that there are certain operative rules which enable coordination and which managers must follow. Tasks that are freedoms and tasks, which are obligations for store managers, depend on the degree of centralized or decentralized organization of a chain.


� The structure is meant as the structure of the share of individual categories in a certain statistical set.


� Economic activities classified under NACE G - 5.


� Refers to trading companies mainly registered as retailers.


� Calculation of data given in Statistical Yearbook of Croatia 2002, Table 22.10. 


� The concentration process implies an increase in the market share of large traders, whereby their relative number is reduced. [Konishi, 2000]


� See Segetlija [1999] p. 23.


� A segment of business entities of the same features.


� Porter [2001], p. 70.
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		Transport		7,204		5,752		7,156		7,028		7,167		13.8%		11.0%		12.2%		11.5%		11.1%		↓

		Communication		1,008		1,113		1,619		2,127		3,115		1.9%		2.1%		2.8%		3.5%		4.8%		↑
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Svi trgovci na malo u RH

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (sva trg. društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH																																								Nedefinirano																						Ukupno

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,371		170		69		-		6,610																																								0																						6,608

		Ukupni prihodi														11,322,146,858		6,075,793,944		17,498,236,130		-		34,896,176,932																																								0																						34,896,176,932

		Dobit prije oporezivanja														394,951,097		183,231,562		234,190,273		-		812,372,932																																								0																						812,372,932

		Dugotrajna imovina (stalna sredstva)														3,031,746,822		1,602,666,769		5,729,960,720		-		10,364,374,311																																								0																						10,348,492,593

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														24,764		8,262		27,227		-		60,253																																								0																						60,253

		Kratkotrajna imovina														4,992,636,929		1,822,244,574		4,798,081,779		-		11,612,963,282																																								0																						11,589,732,103

		Dugoročne obveze														999,103,303		466,470,177		1,632,624,957		-		3,098,198,437																																								0																						3,095,801,173

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno														Broj poduzeća

		1														2		3		4		5		6																Malo												%								Srednje								%						Veliko																		%						Ukupno								%

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,371		170		69		100.00%		6,610																										100.00										168								100.00						70																		100.00						6,608								100.00

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,687		95		46		57.91%		3,828																										57.86										93								55.36						46																		65.71						3,825								57.88

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												231		1		3		3.56%		235																										Mar-63										1								0.60						3																		Apr-29						235								Mar-56

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												154		19		5		2.69%		178																										Feb-42										19								Nov-31						5																		Jul-14						178								Feb-69

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,813		50		13		28.38%		1,876																										28.46										50								29.76						13																		18.57						1,876								28.39

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9																										0.14										0								0.00						0																		0.00						9								0.14

		G 526		Trgovina na malo izvan prodavaonica												132		3		1		2.06%		136																										2-Jul										3								Jan-79						1																		Jan-43						136								2-Jun

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												345		2		1		5.26%		348																										May-42										2								Jan-19						1																		Jan-43						348								May-27

		Struktura														96.38%		2.57%		1.04%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												11,322,146,858		6,075,793,944		17,498,236,130		100.00%		34,896,176,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,450,383,858		3,334,889,262		12,439,924,584		63.69%		22,225,197,704

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												497,839,503		58,026,158		634,968,790		3.41%		1,190,834,451														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												751,885,037		734,645,510		925,169,847		6.91%		2,411,700,394

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												3,077,162,584		1,760,947,873		2,470,162,625		20.94%		7,308,273,082

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												168,388,729		154,083,259		283,145,137		1.74%		605,617,125

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												367,353,507		33,201,882		112,151,107		1.47%		512,706,496

		Struktura														32.45%		17.41%		50.14%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												394,951,097		183,231,562		234,190,273		100.00%		812,372,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												198,614,330		58,540,340		95,979,958		43.47%		353,134,628

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,797,763		67,437		3,695,185		1.92%		15,560,385														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												33,375,937		27,484,851		31,933,260		11.42%		92,794,048

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												123,458,450		86,233,319		90,517,620		36.95%		300,209,389

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.12%		941,320

		G 526		Trgovina na malo izvan prodavaonica												5,373,137		10,005,929		2,959,561		2.26%		18,338,627

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												21,390,160		899,686		3,750,921		3.21%		26,040,767

		Struktura														48.62%		22.56%		28.83%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												24,764		8,262		27,227		100.00%		60,253

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,613		4,878		19,510		64.73%		39,001

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,016		134		1,106		3.74%		2,256														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												915		697		970		4.29%		2,582

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,545		2,353		5,065		23.17%		13,963

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												549		126		107		1.30%		782

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,096		74		43		2.01%		1,213

		Struktura														41.10%		13.71%		45.19%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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Usporedni pokazatelji

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (domaća trgovačka društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,099		140		61		-		6,300

		Ukupni prihodi														9,902,789,814		4,927,129,700		14,241,854,541		-		29,071,774,055

		Dobit prije oporezivanja														353,481,579		140,164,018		173,356,143		-		667,001,740

		Dugotrajna imovina (stalna sredstva)														2,439,218,842		1,481,390,642		4,696,418,604		-		8,617,028,088

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														23,198		7,163		24,739		-		55,100

		Kratkotrajna imovina														4,519,841,365		1,432,516,411		4,214,840,863		-		10,167,198,639

		Dugoročne obveze														865,187,469		401,492,455		1,319,104,415		-		2,585,784,339

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,099		140		61		100.00%		6,300

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		59.24%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.67%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.24%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		28.48%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		1.89%		119

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												333		2		1		5.33%		336

		Struktura														96.81%		2.22%		0.97%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												9,902,789,814		4,927,129,700		14,241,854,541		100.00%		29,071,774,055

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,244,888,173		3,271,380,879		10,900,782,721		70.23%		20,417,051,773

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												496,412,000		58,026,158		634,968,790		4.09%		1,189,406,948

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												125,043,855		0		74,549,942		0.69%		199,593,797

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,900,748,875		1,557,978,203		2,348,407,951		23.41%		6,807,135,029

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												126,563,271		39,744,460		283,145,137		1.55%		449,452,868

		Struktura														34.06%		16.95%		48.99%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												353,481,579		140,164,018		173,356,143		100.00%		667,001,740

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												193,433,228		58,303,472		71,958,246		48.53%		323,694,946

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,791,601		67,437		3,695,185		2.33%		15,554,223

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												5,583,665		0		2,576,233		1.22%		8,159,898

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												117,783,951		78,742,069		83,062,229		41.92%		279,588,249

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.14%		941,320

		G 526		Trgovina na malo izvan prodavaonica												3,929,249		2,151,354		2,959,561		1.36%		9,040,164

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												20,018,565		899,686		3,750,921		3.70%		24,669,172

		Struktura														53.00%		21.01%		25.99%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												23,198		7,163		24,739		100.00%		55,100

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,237		4,807		18,056		67.33%		37,100

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,011		134		1,106		4.09%		2,251

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												237		0		132		0.67%		369

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,230		2,121		4,869		23.99%		13,220

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												485		27		107		1.12%		619

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												968		74		43		1.97%		1,085

		Struktura														42.10%		13.00%		44.90%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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		Šifra		Ukupni prihodi stranih trgovaca na malo u 000 kn										Ukupni prihodi domaćih trgovaca na malo u 000 kn

				Mala		Srednja		Velika		Ukupno		Udio		Mala		Srednja		Velika		Ukupno		Udio

		1		2		3		4		5		6		7		8		9		10		11

		G 52		1,052,001		1,115,460		2,511,514		4,678,975		100%		9,902,877		4,927,128		14,241,851		29,071,856		100%

		G 521		205,495		63,508		1,539,141		1,808,144		38.6%		6,244,888		3,271,380		10,900,782		20,417,050		70.2%

		G 522		1,427		0		0		1,427		0.0%		496,412		58,026		634,968		1,189,406		4.1%

		G 523		626,841		734,645		850,619		2,212,105		47.3%		125,043		0		74,549		199,592		0.7%

		G 524		176,413		202,969		121,754		501,136		10.7%		2,900,748		1,557,978		2,348,407		6,807,133		23.4%

		G 525		0		0		0		0		0.0%		9,133		0		0		9,133		0.0%

		G 526		41,825		114,338		0		156,163		3.3%		126,653		39,744		283,145		449,542		1.5%

		Udio		22.5%		23.8%		53.7%				100%		34.1%		16.9%		49.0%				100%

		Šifra		Prihodi po stranom trg. društvu						Prihodi po domaćem trg. Društvu

				Mala		Srednja		Velika		Mala		Srednja		Velika

		1		2		3		4		5		6		7

		G 52		4,046,167		37,182,079		279,057,382		1,623,674		35,193,784		233,473,025

		G 521		2,335,178		15,877,096		384,785,466		1,735,173		35,949,240		259,542,446

		G 522		356,876		0		0		2,186,837		58,026,158		211,656,263

		G 523		8,140,795		38,665,553		212,654,976		1,623,946		0		74,549,942

		G 524		2,352,183		33,828,278		121,754,674		1,669,015		35,408,596		195,700,663

		G 525		0		0		0		1,014,849		0		0

		G 526		2,614,091		114,338,799		0		1,091,063		19,872,230		283,145,137
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		Šifra		Strana trgovačka društva po veličini										Domaća trgovačka društva po veličini

				Small		Middle		Large		Ukupno		Udio		Mala		Srednja		Velika		Ukupno		% Udio

		1		2		3		4		5		6		7		8		9		10		11

		G 52		260		30		9		299		100%		5,766		138		59		5,963		100%

		G 52.1		88		4		4		96		32.1%		3,599		91		42		3,732		62.6%

		G 52.2		4		0		0		4		1.3%		227		1		3		231		3.9%

		G 52.3		77		19		4		100		33.4%		77		0		1		78		1.3%

		G 52.4		75		6		1		82		27.5%		1,738		44		12		1,794		30.1%

		G 52.5		0		0		0		0		0.0%		9		0		0		9		0.2%

		G 52.6		16		1		0		17		5.7%		116		2		1		119		2.0%

		Udio		86.96%		10.03%		3.01%				100.0%		96.70%		2.31%		0.99%				100.0%

				Korelacija veličine trgovačkih društava								0.9979905774

				Korelacija po podsektorima								0.6123824441

		Trgovci na malo		Broj zaposlenih						Broj zaposlenih po subjektu

				Mala		Srednja		Velika		Mala		Srednja		Velika

		1		2		3		4		5		6		7

		Domaći		23,198		7,163		24,739		6		37		276

		Strani		1,566		1,099		2,488		4		51		406
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		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		domaća i strana trgovačka društva u G52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo STRANI TRGOVCI														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														272		30		8		-		310

		Ukupni prihodi														1,419,357,044		1,148,664,244		3,256,381,589		-		5,824,402,877

		Dobit prije oporezivanja														41,469,518		183,231,562		234,190,273		-		458,891,353

		Dugotrajna imovina (stalna sredstva)														592,527,980		1,602,666,769		5,729,960,720		-		7,925,155,469

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														1,566		8,262		27,227		-		37,055

		Kratkotrajna imovina														472,795,564		1,822,244,574		4,798,081,779		-		7,093,121,917

		Dugoročne obveze														133,915,834		466,470,177		1,632,624,957		-		2,233,010,968

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												260		30		9		100.00%		299		299		311

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												88		4		4		32.1%		96				96

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												4		0		0		1.3%		4				4

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		19		4		33.4%		100				100

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75		6		1		27.4%		82				82

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.0%		0				0

		G 526		Trgovina na malo izvan prodavaonica												16		1		0		5.7%		17				17

		Struktura														86.96%		10.03%		3.01%		100.00%		100.00%

		Tablica 1. : Broj trgovačkih društava s obzirom na veličinu

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												5,766		138		59		100.00%		5,963

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		62.59%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.87%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.31%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		30.09%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.15%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		2.00%		119

		Struktura														96.70%		2.31%		0.99%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,566		1,099		2,488		100.00%		5,153

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												376		71		1,454		36.89%		1,901

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												5		0		0		0.10%		5

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												678		697		838		42.95%		2,213

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												315		232		196		14.42%		743

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												64		99		0		3.16%		163

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												128		0		0		2.48%		128

		Struktura														30.39%		21.33%		48.28%		100.00%

		Tablica 3. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												41,469,518		43,067,544		60,834,130		100.00%		145,371,192

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												5,181,102		236,868		24,021,712		20.25%		29,439,682

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												6,162		0		0		0.00%		6,162

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												27,792,272		27,484,851		29,357,027		58.22%		84,634,150

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												5,674,499		7,491,250		7,455,391		14.19%		20,621,140

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												1,443,888		7,854,575		0		6.40%		9,298,463

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,371,595		0		0		0.94%		1,371,595

		Struktura														28.53%		29.63%		41.85%		100.00%

		Tablica 4. : Dobit prije oporezivanja stranih trgovaca u 2001. u kn.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												159,498		1,435,585		6,759,348				8,354,431

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												58,876		59,217		6,005,428				6,123,521

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,541								1,541

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												360,939		1,446,571		7,339,257				9,146,766

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75,660		1,248,542		7,455,391				8,779,593

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												90,243		7,854,575						7,944,818

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0								0

		Struktura														1.91%		17.18%		80.91%		100.00%

		Tablica 5.: Dobit prije oporezivanja po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												61,304		1,015,681		2,938,240				4,015,225

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												53,746		640,697		1,713,292				2,407,735

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												51,945		67,437		1,231,728				1,351,111

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												72,515				2,576,233				2,648,748

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												67,770		1,789,592		6,921,852				8,779,215

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												104,591								104,591

		G 526		Trgovina na malo izvan prodavaonica												33,873		1,075,677		2,959,561				4,069,111

		Struktura														1.53%		25.30%		73.18%		100.00%

		Tablica 6.: Dobit prije oporezivanja po trgovcu na malo

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,052,003,537		1,115,462,362		2,511,516,442		100.00%		4,678,982,341

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												205,495,685		63,508,383		1,539,141,863		38.64%		1,808,145,931

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,427,503		0		0		0.03%		1,427,503

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												626,841,182		734,645,510		850,619,905		47.28%		2,212,106,597

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												176,413,709		202,969,670		121,754,674		10.71%		501,138,053

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												41,825,458		114,338,799		0		3.34%		156,164,257

		Struktura														22.48%		23.84%		53.68%		100.00%

		Tablica 7. : Ukupni prihodi u 2001. u kn.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,046,167		37,182,079		279,057,382				320,285,629

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,335,178		15,877,096		384,785,466				402,997,740

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,876								356,876

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,140,795		38,665,553		212,654,976				259,461,324

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,352,183		33,828,278		121,754,674				157,935,135

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												2,614,091		114,338,799						116,952,890

		Struktura														1.26%		11.61%		87.13%		100.00%

		Tablica 8. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,623,674		35,193,784		233,473,025

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,735,173		35,949,240		259,542,446

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,186,837		58,026,158		211,656,263

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,623,946				74,549,942

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,669,015		35,408,596		195,700,663

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												1,014,849

		G 526		Trgovina na malo izvan prodavaonica												1,091,063		19,872,230		283,145,137

		Struktura

		Tablica 9. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		STRANI TRGOVCI G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												671,777		1,014,979		1,009,452

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												546,531		894,484		1,058,557

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												285,501

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												924,545		1,054,011		1,015,060

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												560,044		874,869		621,197

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												653,523		1,154,937

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0

		Struktura

		Tablica 10. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		DOMAĆI TRGOVCI G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												426,881		687,858		575,684

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												438,638		680,545		603,721

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												491,011		433,031		574,113

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												527,611				564,772

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												465,610		734,549		482,318

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												304,455

		G 526		Trgovina na malo izvan prodavaonica												260,955		1,472,017		2,646,216

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0		0		0

		Struktura

		Tablica 11. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		STRANI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,045,554		37,134,226		278,306,344

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,334,509		15,862,292		383,284,109

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,491

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,136,107		38,589,418		210,820,162

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,351,174		33,620,188		114,299,283

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												2,608,451		106,484,224

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0

		Struktura

		Tablica 12. : Troškovi po zaposlenom.

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,565,717		34,192,612		230,631,121

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,681,427		35,308,543		257,829,154

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,134,892		57,958,721		210,424,535

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,551,431				71,973,709

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,601,246		33,619,003		188,778,810

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												910,258

		G 526		Trgovina na malo izvan prodavaonica												1,057,190		18,796,553		280,185,576

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0		0		0

		Struktura

		Tablica 12. : Troškovi po trgovcu na malo
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Svi trgovci na malo u RH

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (sva trg. društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH																																								Nedefinirano																						Ukupno

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,371		170		69		-		6,610																																								0																						6,608

		Ukupni prihodi														11,322,146,858		6,075,793,944		17,498,236,130		-		34,896,176,932																																								0																						34,896,176,932

		Dobit prije oporezivanja														394,951,097		183,231,562		234,190,273		-		812,372,932																																								0																						812,372,932

		Dugotrajna imovina (stalna sredstva)														3,031,746,822		1,602,666,769		5,729,960,720		-		10,364,374,311																																								0																						10,348,492,593

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														24,764		8,262		27,227		-		60,253																																								0																						60,253

		Kratkotrajna imovina														4,992,636,929		1,822,244,574		4,798,081,779		-		11,612,963,282																																								0																						11,589,732,103

		Dugoročne obveze														999,103,303		466,470,177		1,632,624,957		-		3,098,198,437																																								0																						3,095,801,173

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno														Broj poduzeća

		1														2		3		4		5		6																Malo												%								Srednje								%						Veliko																		%						Ukupno								%

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,371		170		69		100.00%		6,610																										100.00										168								100.00						70																		100.00						6,608								100.00

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,687		95		46		57.91%		3,828																										57.86										93								55.36						46																		65.71						3,825								57.88

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												231		1		3		3.56%		235																										Mar-63										1								0.60						3																		Apr-29						235								Mar-56

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												154		19		5		2.69%		178																										Feb-42										19								Nov-31						5																		Jul-14						178								Feb-69

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,813		50		13		28.38%		1,876																										28.46										50								29.76						13																		18.57						1,876								28.39

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9																										0.14										0								0.00						0																		0.00						9								0.14

		G 526		Trgovina na malo izvan prodavaonica												132		3		1		2.06%		136																										2-Jul										3								Jan-79						1																		Jan-43						136								2-Jun

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												345		2		1		5.26%		348																										May-42										2								Jan-19						1																		Jan-43						348								May-27

		Struktura														96.38%		2.57%		1.04%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												11,322,146,858		6,075,793,944		17,498,236,130		100.00%		34,896,176,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,450,383,858		3,334,889,262		12,439,924,584		63.69%		22,225,197,704

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												497,839,503		58,026,158		634,968,790		3.41%		1,190,834,451														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												751,885,037		734,645,510		925,169,847		6.91%		2,411,700,394

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												3,077,162,584		1,760,947,873		2,470,162,625		20.94%		7,308,273,082

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												168,388,729		154,083,259		283,145,137		1.74%		605,617,125

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												367,353,507		33,201,882		112,151,107		1.47%		512,706,496

		Struktura														32.45%		17.41%		50.14%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												394,951,097		183,231,562		234,190,273		100.00%		812,372,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												198,614,330		58,540,340		95,979,958		43.47%		353,134,628

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,797,763		67,437		3,695,185		1.92%		15,560,385														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												33,375,937		27,484,851		31,933,260		11.42%		92,794,048

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												123,458,450		86,233,319		90,517,620		36.95%		300,209,389

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.12%		941,320

		G 526		Trgovina na malo izvan prodavaonica												5,373,137		10,005,929		2,959,561		2.26%		18,338,627

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												21,390,160		899,686		3,750,921		3.21%		26,040,767

		Struktura														48.62%		22.56%		28.83%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												24,764		8,262		27,227		100.00%		60,253

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,613		4,878		19,510		64.73%		39,001

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,016		134		1,106		3.74%		2,256														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												915		697		970		4.29%		2,582

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,545		2,353		5,065		23.17%		13,963

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												549		126		107		1.30%		782

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,096		74		43		2.01%		1,213

		Struktura														41.10%		13.71%		45.19%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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Usporedni pokazatelji

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (domaća trgovačka društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,099		140		61		-		6,300

		Ukupni prihodi														9,902,789,814		4,927,129,700		14,241,854,541		-		29,071,774,055

		Dobit prije oporezivanja														353,481,579		140,164,018		173,356,143		-		667,001,740

		Dugotrajna imovina (stalna sredstva)														2,439,218,842		1,481,390,642		4,696,418,604		-		8,617,028,088

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														23,198		7,163		24,739		-		55,100

		Kratkotrajna imovina														4,519,841,365		1,432,516,411		4,214,840,863		-		10,167,198,639

		Dugoročne obveze														865,187,469		401,492,455		1,319,104,415		-		2,585,784,339

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,099		140		61		100.00%		6,300

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		59.24%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.67%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.24%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		28.48%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		1.89%		119

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												333		2		1		5.33%		336

		Struktura														96.81%		2.22%		0.97%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												9,902,789,814		4,927,129,700		14,241,854,541		100.00%		29,071,774,055

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,244,888,173		3,271,380,879		10,900,782,721		70.23%		20,417,051,773

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												496,412,000		58,026,158		634,968,790		4.09%		1,189,406,948

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												125,043,855		0		74,549,942		0.69%		199,593,797

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,900,748,875		1,557,978,203		2,348,407,951		23.41%		6,807,135,029

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												126,563,271		39,744,460		283,145,137		1.55%		449,452,868

		Struktura														34.06%		16.95%		48.99%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												353,481,579		140,164,018		173,356,143		100.00%		667,001,740

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												193,433,228		58,303,472		71,958,246		48.53%		323,694,946

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,791,601		67,437		3,695,185		2.33%		15,554,223

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												5,583,665		0		2,576,233		1.22%		8,159,898

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												117,783,951		78,742,069		83,062,229		41.92%		279,588,249

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.14%		941,320

		G 526		Trgovina na malo izvan prodavaonica												3,929,249		2,151,354		2,959,561		1.36%		9,040,164

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												20,018,565		899,686		3,750,921		3.70%		24,669,172

		Struktura														53.00%		21.01%		25.99%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												23,198		7,163		24,739		100.00%		55,100

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,237		4,807		18,056		67.33%		37,100

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,011		134		1,106		4.09%		2,251

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												237		0		132		0.67%		369

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,230		2,121		4,869		23.99%		13,220

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												485		27		107		1.12%		619

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												968		74		43		1.97%		1,085

		Struktura														42.10%		13.00%		44.90%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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		Šifra		Ukupni prihodi stranih trgovaca na malo u 000 kn										Ukupni prihodi domaćih trgovaca na malo u 000 kn

				Mala		Srednja		Velika		Ukupno		Udio		Mala		Srednja		Velika		Ukupno		Udio

		1		2		3		4		5		6		7		8		9		10		11

		G 52		1,052,001		1,115,460		2,511,514		4,678,975		100%		9,902,877		4,927,128		14,241,851		29,071,856		100%

		G 521		205,495		63,508		1,539,141		1,808,144		38.6%		6,244,888		3,271,380		10,900,782		20,417,050		70.2%

		G 522		1,427		0		0		1,427		0.0%		496,412		58,026		634,968		1,189,406		4.1%

		G 523		626,841		734,645		850,619		2,212,105		47.3%		125,043		0		74,549		199,592		0.7%

		G 524		176,413		202,969		121,754		501,136		10.7%		2,900,748		1,557,978		2,348,407		6,807,133		23.4%

		G 525		0		0		0		0		0.0%		9,133		0		0		9,133		0.0%

		G 526		41,825		114,338		0		156,163		3.3%		126,653		39,744		283,145		449,542		1.5%

		Udio		22.5%		23.8%		53.7%				100%		34.1%		16.9%		49.0%				100%

		Šifra		Prihodi po stranom trg. društvu						Prihodi po domaćem trg. Društvu

				Mala		Srednja		Velika		Mala		Srednja		Velika

		1		2		3		4		5		6		7

		G 52		4,046,167		37,182,079		279,057,382		1,623,674		35,193,784		233,473,025

		G 521		2,335,178		15,877,096		384,785,466		1,735,173		35,949,240		259,542,446

		G 522		356,876		0		0		2,186,837		58,026,158		211,656,263

		G 523		8,140,795		38,665,553		212,654,976		1,623,946		0		74,549,942

		G 524		2,352,183		33,828,278		121,754,674		1,669,015		35,408,596		195,700,663

		G 525		0		0		0		1,014,849		0		0

		G 526		2,614,091		114,338,799		0		1,091,063		19,872,230		283,145,137
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		Šifra		Strana trgovačka društva po veličini										Domaća trgovačka društva po veličini

				Small		Middle		Large		Ukupno		Udio		Mala		Srednja		Velika		Ukupno		% Udio

		1		2		3		4		5		6		7		8		9		10		11

		G 52		260		30		9		299		100%		5,766		138		59		5,963		100%

		G 52.1		88		4		4		96		32.1%		3,599		91		42		3,732		62.6%

		G 52.2		4		0		0		4		1.3%		227		1		3		231		3.9%

		G 52.3		77		19		4		100		33.4%		77		0		1		78		1.3%

		G 52.4		75		6		1		82		27.5%		1,738		44		12		1,794		30.1%

		G 52.5		0		0		0		0		0.0%		9		0		0		9		0.2%

		G 52.6		16		1		0		17		5.7%		116		2		1		119		2.0%

		Udio		86.96%		10.03%		3.01%				100.0%		96.70%		2.31%		0.99%				100.0%

				Korelacija veličine trgovačkih društava								0.9979905774

				Korelacija po podsektorima								0.6123824441

		Trgovci na malo		Broj zaposlenih						Broj zaposlenih po subjektu

				Mala		Srednja		Velika		Mala		Srednja		Velika

		1		2		3		4		5		6		7

		Domaći		23,198		7,163		24,739		6		37		276

		Strani		1,566		1,099		2,488		4		51		406
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		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		domaća i strana trgovačka društva u G52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo STRANI TRGOVCI														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														272		30		8		-		310

		Ukupni prihodi														1,419,357,044		1,148,664,244		3,256,381,589		-		5,824,402,877

		Dobit prije oporezivanja														41,469,518		183,231,562		234,190,273		-		458,891,353

		Dugotrajna imovina (stalna sredstva)														592,527,980		1,602,666,769		5,729,960,720		-		7,925,155,469

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														1,566		8,262		27,227		-		37,055

		Kratkotrajna imovina														472,795,564		1,822,244,574		4,798,081,779		-		7,093,121,917

		Dugoročne obveze														133,915,834		466,470,177		1,632,624,957		-		2,233,010,968

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												260		30		9		100.00%		299		299		311

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												88		4		4		32.1%		96				96

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												4		0		0		1.3%		4				4

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		19		4		33.4%		100				100

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75		6		1		27.4%		82				82

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.0%		0				0

		G 526		Trgovina na malo izvan prodavaonica												16		1		0		5.7%		17				17

		Struktura														86.96%		10.03%		3.01%		100.00%		100.00%

		Tablica 1. : Broj trgovačkih društava s obzirom na veličinu

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												5,766		138		59		100.00%		5,963

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		62.59%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.87%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.31%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		30.09%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.15%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		2.00%		119

		Struktura														96.70%		2.31%		0.99%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,566		1,099		2,488		100.00%		5,153

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												376		71		1,454		36.89%		1,901

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												5		0		0		0.10%		5

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												678		697		838		42.95%		2,213

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												315		232		196		14.42%		743

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												64		99		0		3.16%		163

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												128		0		0		2.48%		128

		Struktura														30.39%		21.33%		48.28%		100.00%

		Tablica 3. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												41,469,518		43,067,544		60,834,130		100.00%		145,371,192

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												5,181,102		236,868		24,021,712		20.25%		29,439,682

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												6,162		0		0		0.00%		6,162

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												27,792,272		27,484,851		29,357,027		58.22%		84,634,150

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												5,674,499		7,491,250		7,455,391		14.19%		20,621,140

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												1,443,888		7,854,575		0		6.40%		9,298,463

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,371,595		0		0		0.94%		1,371,595

		Struktura														28.53%		29.63%		41.85%		100.00%

		Tablica 4. : Dobit prije oporezivanja stranih trgovaca u 2001. u kn.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												159,498		1,435,585		6,759,348				8,354,431

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												58,876		59,217		6,005,428				6,123,521

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,541								1,541

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												360,939		1,446,571		7,339,257				9,146,766

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75,660		1,248,542		7,455,391				8,779,593

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												90,243		7,854,575						7,944,818

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0								0

		Struktura														1.91%		17.18%		80.91%		100.00%

		Tablica 5.: Dobit prije oporezivanja po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												61,304		1,015,681		2,938,240				4,015,225

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												53,746		640,697		1,713,292				2,407,735

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												51,945		67,437		1,231,728				1,351,111

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												72,515				2,576,233				2,648,748

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												67,770		1,789,592		6,921,852				8,779,215

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												104,591								104,591

		G 526		Trgovina na malo izvan prodavaonica												33,873		1,075,677		2,959,561				4,069,111

		Struktura														1.53%		25.30%		73.18%		100.00%

		Tablica 6.: Dobit prije oporezivanja po trgovcu na malo

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,052,003,537		1,115,462,362		2,511,516,442		100.00%		4,678,982,341

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												205,495,685		63,508,383		1,539,141,863		38.64%		1,808,145,931

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,427,503		0		0		0.03%		1,427,503

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												626,841,182		734,645,510		850,619,905		47.28%		2,212,106,597

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												176,413,709		202,969,670		121,754,674		10.71%		501,138,053

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												41,825,458		114,338,799		0		3.34%		156,164,257

		Struktura														22.48%		23.84%		53.68%		100.00%

		Tablica 7. : Ukupni prihodi u 2001. u kn.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,046,167		37,182,079		279,057,382				320,285,629

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,335,178		15,877,096		384,785,466				402,997,740

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,876								356,876

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,140,795		38,665,553		212,654,976				259,461,324

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,352,183		33,828,278		121,754,674				157,935,135

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												2,614,091		114,338,799						116,952,890

		Struktura														1.26%		11.61%		87.13%		100.00%

		Tablica 8. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,623,674		35,193,784		233,473,025

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,735,173		35,949,240		259,542,446

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,186,837		58,026,158		211,656,263

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,623,946				74,549,942

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,669,015		35,408,596		195,700,663

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												1,014,849

		G 526		Trgovina na malo izvan prodavaonica												1,091,063		19,872,230		283,145,137

		Struktura

		Tablica 9. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		STRANI TRGOVCI G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												671,777		1,014,979		1,009,452

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												546,531		894,484		1,058,557

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												285,501

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												924,545		1,054,011		1,015,060

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												560,044		874,869		621,197

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												653,523		1,154,937

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0

		Struktura

		Tablica 10. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		DOMAĆI TRGOVCI G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												426,881		687,858		575,684

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												438,638		680,545		603,721

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												491,011		433,031		574,113

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												527,611				564,772

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												465,610		734,549		482,318

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												304,455

		G 526		Trgovina na malo izvan prodavaonica												260,955		1,472,017		2,646,216

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0		0		0

		Struktura

		Tablica 11. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		STRANI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,045,554		37,134,226		278,306,344

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,334,509		15,862,292		383,284,109

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,491

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,136,107		38,589,418		210,820,162

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,351,174		33,620,188		114,299,283

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												2,608,451		106,484,224

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0

		Struktura

		Tablica 12. : Troškovi po zaposlenom.

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,565,717		34,192,612		230,631,121

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,681,427		35,308,543		257,829,154

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,134,892		57,958,721		210,424,535

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,551,431				71,973,709

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,601,246		33,619,003		188,778,810

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												910,258

		G 526		Trgovina na malo izvan prodavaonica												1,057,190		18,796,553		280,185,576

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0		0		0

		Struktura

		Tablica 12. : Troškovi po trgovcu na malo
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Svi trgovci na malo u RH

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (sva trg. društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH																																								Nedefinirano																						Ukupno

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,371		170		69		-		6,610																																								0																						6,608

		Ukupni prihodi														11,322,146,858		6,075,793,944		17,498,236,130		-		34,896,176,932																																								0																						34,896,176,932

		Dobit prije oporezivanja														394,951,097		183,231,562		234,190,273		-		812,372,932																																								0																						812,372,932

		Dugotrajna imovina (stalna sredstva)														3,031,746,822		1,602,666,769		5,729,960,720		-		10,364,374,311																																								0																						10,348,492,593

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														24,764		8,262		27,227		-		60,253																																								0																						60,253

		Kratkotrajna imovina														4,992,636,929		1,822,244,574		4,798,081,779		-		11,612,963,282																																								0																						11,589,732,103

		Dugoročne obveze														999,103,303		466,470,177		1,632,624,957		-		3,098,198,437																																								0																						3,095,801,173

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno														Broj poduzeća

		1														2		3		4		5		6																Malo												%								Srednje								%						Veliko																		%						Ukupno								%

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,371		170		69		100.00%		6,610																										100.00										168								100.00						70																		100.00						6,608								100.00

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,687		95		46		57.91%		3,828																										57.86										93								55.36						46																		65.71						3,825								57.88

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												231		1		3		3.56%		235																										Mar-63										1								0.60						3																		Apr-29						235								Mar-56

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												154		19		5		2.69%		178																										Feb-42										19								Nov-31						5																		Jul-14						178								Feb-69

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,813		50		13		28.38%		1,876																										28.46										50								29.76						13																		18.57						1,876								28.39

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9																										0.14										0								0.00						0																		0.00						9								0.14

		G 526		Trgovina na malo izvan prodavaonica												132		3		1		2.06%		136																										2-Jul										3								Jan-79						1																		Jan-43						136								2-Jun

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												345		2		1		5.26%		348																										May-42										2								Jan-19						1																		Jan-43						348								May-27

		Struktura														96.38%		2.57%		1.04%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												11,322,146,858		6,075,793,944		17,498,236,130		100.00%		34,896,176,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,450,383,858		3,334,889,262		12,439,924,584		63.69%		22,225,197,704

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												497,839,503		58,026,158		634,968,790		3.41%		1,190,834,451														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												751,885,037		734,645,510		925,169,847		6.91%		2,411,700,394

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												3,077,162,584		1,760,947,873		2,470,162,625		20.94%		7,308,273,082

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												168,388,729		154,083,259		283,145,137		1.74%		605,617,125

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												367,353,507		33,201,882		112,151,107		1.47%		512,706,496

		Struktura														32.45%		17.41%		50.14%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												394,951,097		183,231,562		234,190,273		100.00%		812,372,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												198,614,330		58,540,340		95,979,958		43.47%		353,134,628

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,797,763		67,437		3,695,185		1.92%		15,560,385														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												33,375,937		27,484,851		31,933,260		11.42%		92,794,048

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												123,458,450		86,233,319		90,517,620		36.95%		300,209,389

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.12%		941,320

		G 526		Trgovina na malo izvan prodavaonica												5,373,137		10,005,929		2,959,561		2.26%		18,338,627

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												21,390,160		899,686		3,750,921		3.21%		26,040,767

		Struktura														48.62%		22.56%		28.83%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												24,764		8,262		27,227		100.00%		60,253

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,613		4,878		19,510		64.73%		39,001

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,016		134		1,106		3.74%		2,256														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												915		697		970		4.29%		2,582

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,545		2,353		5,065		23.17%		13,963

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												549		126		107		1.30%		782

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,096		74		43		2.01%		1,213

		Struktura														41.10%		13.71%		45.19%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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Usporedni pokazatelji

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (domaća trgovačka društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,099		140		61		-		6,300

		Ukupni prihodi														9,902,789,814		4,927,129,700		14,241,854,541		-		29,071,774,055

		Dobit prije oporezivanja														353,481,579		140,164,018		173,356,143		-		667,001,740

		Dugotrajna imovina (stalna sredstva)														2,439,218,842		1,481,390,642		4,696,418,604		-		8,617,028,088

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														23,198		7,163		24,739		-		55,100

		Kratkotrajna imovina														4,519,841,365		1,432,516,411		4,214,840,863		-		10,167,198,639

		Dugoročne obveze														865,187,469		401,492,455		1,319,104,415		-		2,585,784,339

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,099		140		61		100.00%		6,300

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		59.24%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.67%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.24%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		28.48%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		1.89%		119

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												333		2		1		5.33%		336

		Struktura														96.81%		2.22%		0.97%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												9,902,789,814		4,927,129,700		14,241,854,541		100.00%		29,071,774,055

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,244,888,173		3,271,380,879		10,900,782,721		70.23%		20,417,051,773

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												496,412,000		58,026,158		634,968,790		4.09%		1,189,406,948

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												125,043,855		0		74,549,942		0.69%		199,593,797

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,900,748,875		1,557,978,203		2,348,407,951		23.41%		6,807,135,029

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												126,563,271		39,744,460		283,145,137		1.55%		449,452,868

		Struktura														34.06%		16.95%		48.99%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												353,481,579		140,164,018		173,356,143		100.00%		667,001,740

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												193,433,228		58,303,472		71,958,246		48.53%		323,694,946

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,791,601		67,437		3,695,185		2.33%		15,554,223

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												5,583,665		0		2,576,233		1.22%		8,159,898

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												117,783,951		78,742,069		83,062,229		41.92%		279,588,249

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.14%		941,320

		G 526		Trgovina na malo izvan prodavaonica												3,929,249		2,151,354		2,959,561		1.36%		9,040,164

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												20,018,565		899,686		3,750,921		3.70%		24,669,172

		Struktura														53.00%		21.01%		25.99%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												23,198		7,163		24,739		100.00%		55,100

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,237		4,807		18,056		67.33%		37,100

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,011		134		1,106		4.09%		2,251

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												237		0		132		0.67%		369

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,230		2,121		4,869		23.99%		13,220

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												485		27		107		1.12%		619

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												968		74		43		1.97%		1,085

		Struktura														42.10%		13.00%		44.90%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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		Šifra		Ukupni prihodi stranih trgovaca na malo u 000 kn										Ukupni prihodi domaćih trgovaca na malo u 000 kn

				Mala		Srednja		Velika		Ukupno		Udio		Mala		Srednja		Velika		Ukupno		Udio

		1		2		3		4		5		6		7		8		9		10		11

		G 52		1,052,001		1,115,460		2,511,514		4,678,975		100%		9,902,877		4,927,128		14,241,851		29,071,856		100%

		G 521		205,495		63,508		1,539,141		1,808,144		38.6%		6,244,888		3,271,380		10,900,782		20,417,050		70.2%

		G 522		1,427		0		0		1,427		0.0%		496,412		58,026		634,968		1,189,406		4.1%

		G 523		626,841		734,645		850,619		2,212,105		47.3%		125,043		0		74,549		199,592		0.7%

		G 524		176,413		202,969		121,754		501,136		10.7%		2,900,748		1,557,978		2,348,407		6,807,133		23.4%

		G 525		0		0		0		0		0.0%		9,133		0		0		9,133		0.0%

		G 526		41,825		114,338		0		156,163		3.3%		126,653		39,744		283,145		449,542		1.5%

		Udio		22.5%		23.8%		53.7%				100%		34.1%		16.9%		49.0%				100%

		Šifra		Prihodi po stranom trg. društvu						Prihodi po domaćem trg. Društvu

				Mala		Srednja		Velika		Mala		Srednja		Velika

		1		2		3		4		5		6		7

		G 52		4,046,167		37,182,079		279,057,382		1,623,674		35,193,784		233,473,025

		G 521		2,335,178		15,877,096		384,785,466		1,735,173		35,949,240		259,542,446

		G 522		356,876		0		0		2,186,837		58,026,158		211,656,263

		G 523		8,140,795		38,665,553		212,654,976		1,623,946		0		74,549,942

		G 524		2,352,183		33,828,278		121,754,674		1,669,015		35,408,596		195,700,663

		G 525		0		0		0		1,014,849		0		0

		G 526		2,614,091		114,338,799		0		1,091,063		19,872,230		283,145,137
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		G 524		G 524

		G 525		G 525

		G 526		G 526



Strani trgovci na malo

Domaći trgovci na malo

37182078.7333333

35193783.5714286

15877095.75

35949240.4285714

0

58026158

38665553.1578947

0

33828278.3333333

35408595.5227273

0

0

114338799

19872230



		G 52		G 52

		G 521		G 521

		G 522		G 522

		G 523		G 523

		G 524		G 524

		G 525		G 525

		G 526		G 526



Strani trgovci na malo

Domaći trgovci na malo

279057382.444444

233473025.262295

384785465.75

259542445.738095

0

211656263.333333

212654976.25

74549942

121754674

195700662.583333

0

0

0

283145137



		Šifra		Strana trgovačka društva po veličini										Domaća trgovačka društva po veličini

				Small		Middle		Large		Ukupno		Udio		Mala		Srednja		Velika		Ukupno		% Udio

		1		2		3		4		5		6		7		8		9		10		11

		G 52		260		30		9		299		100%		5,766		138		59		5,963		100%

		G 52.1		88		4		4		96		32.1%		3,599		91		42		3,732		62.6%

		G 52.2		4		0		0		4		1.3%		227		1		3		231		3.9%

		G 52.3		77		19		4		100		33.4%		77		0		1		78		1.3%

		G 52.4		75		6		1		82		27.5%		1,738		44		12		1,794		30.1%

		G 52.5		0		0		0		0		0.0%		9		0		0		9		0.2%

		G 52.6		16		1		0		17		5.7%		116		2		1		119		2.0%

		Udio		86.96%		10.03%		3.01%				100.0%		96.70%		2.31%		0.99%				100.0%

				Korelacija veličine trgovačkih društava								0.8798800125

				Korelacija po podsektorima								0.9895829983

												1808144

				42.1%		126		0.0%		1,988,958		39		0.00%

				1.3%		4		40.9%		1,427

				23.5%		70		40.9%		2,212,105

				27.4%		82		40.9%		501,136

				0.0%		0		40.9%		0

				5.7%		17		40.9%		156,163

				100.0%		299				4,859,789		4,678,975

		Trgovci na malo		Broj zaposlenih						Broj zaposlenih po subjektu

				Mala		Srednja		Velika		Mala		Srednja		Velika

		1		2		3		4		5		6		7

		Domaći		23,198		7,163		24,739		6		37		276

		Strani		1,566		1,099		2,488		4		51		406





		G 52.1

		G 52.2

		G 52.3

		G 52.4

		G 52.5

		G 52.6



Strana trgovačka društva po veličini

0.321

0.013

0.334

0.275

0

0.057



		G 52.1

		G 52.2

		G 52.3

		G 52.4

		G 52.5

		G 52.6



Domaća trgovačka društva po veličini

0.6258594667

0.0387388898

0.0130806641

0.3008552742

0.0015093074

0.0199563978



		G 52.1		0.6258594667

		G 52.2		0.0387388898

		G 52.3		0.0130806641

		G 52.4		0.3008552742

		G 52.5		0.0015093074

		G 52.6		0.0199563978



Strani trgovci na malo

Domaći trgovci na malo

0.321

0.013

0.334

0.275

0

0.057



		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		domaća i strana trgovačka društva u G52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo STRANI TRGOVCI														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														272		30		8		-		310

		Ukupni prihodi														1,419,357,044		1,148,664,244		3,256,381,589		-		5,824,402,877

		Dobit prije oporezivanja														41,469,518		183,231,562		234,190,273		-		458,891,353

		Dugotrajna imovina (stalna sredstva)														592,527,980		1,602,666,769		5,729,960,720		-		7,925,155,469

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														1,566		8,262		27,227		-		37,055

		Kratkotrajna imovina														472,795,564		1,822,244,574		4,798,081,779		-		7,093,121,917

		Dugoročne obveze														133,915,834		466,470,177		1,632,624,957		-		2,233,010,968

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												260		30		9		100.00%		299		299		311

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												88		4		4		32.1%		96				96

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												4		0		0		1.3%		4				4

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		19		4		33.4%		100				100

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75		6		1		27.4%		82				82

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.0%		0				0

		G 526		Trgovina na malo izvan prodavaonica												16		1		0		5.7%		17				17

		Struktura														86.96%		10.03%		3.01%		100.00%		100.00%

		Tablica 1. : Broj trgovačkih društava s obzirom na veličinu

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												5,766		138		59		100.00%		5,963

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		62.59%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.87%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.31%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		30.09%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.15%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		2.00%		119

		Struktura														96.70%		2.31%		0.99%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,566		1,099		2,488		100.00%		5,153

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												376		71		1,454		36.89%		1,901

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												5		0		0		0.10%		5

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												678		697		838		42.95%		2,213

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												315		232		196		14.42%		743

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												64		99		0		3.16%		163

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												128		0		0		2.48%		128

		Struktura														30.39%		21.33%		48.28%		100.00%

		Tablica 3. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												41,469,518		43,067,544		60,834,130		100.00%		145,371,192

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												5,181,102		236,868		24,021,712		20.25%		29,439,682

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												6,162		0		0		0.00%		6,162

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												27,792,272		27,484,851		29,357,027		58.22%		84,634,150

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												5,674,499		7,491,250		7,455,391		14.19%		20,621,140

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												1,443,888		7,854,575		0		6.40%		9,298,463

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,371,595		0		0		0.94%		1,371,595

		Struktura														28.53%		29.63%		41.85%		100.00%

		Tablica 4. : Dobit prije oporezivanja stranih trgovaca u 2001. u kn.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												159,498		1,435,585		6,759,348				8,354,431

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												58,876		59,217		6,005,428				6,123,521

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,541								1,541

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												360,939		1,446,571		7,339,257				9,146,766

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75,660		1,248,542		7,455,391				8,779,593

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												90,243		7,854,575						7,944,818

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0								0

		Struktura														1.91%		17.18%		80.91%		100.00%

		Tablica 5.: Dobit prije oporezivanja po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												61,304		1,015,681		2,938,240				4,015,225

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												53,746		640,697		1,713,292				2,407,735

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												51,945		67,437		1,231,728				1,351,111

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												72,515				2,576,233				2,648,748

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												67,770		1,789,592		6,921,852				8,779,215

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												104,591								104,591

		G 526		Trgovina na malo izvan prodavaonica												33,873		1,075,677		2,959,561				4,069,111

		Struktura														1.53%		25.30%		73.18%		100.00%

		Tablica 6.: Dobit prije oporezivanja po trgovcu na malo

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,052,003,537		1,115,462,362		2,511,516,442		100.00%		4,678,982,341

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												205,495,685		63,508,383		1,539,141,863		38.64%		1,808,145,931

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,427,503		0		0		0.03%		1,427,503

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												626,841,182		734,645,510		850,619,905		47.28%		2,212,106,597

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												176,413,709		202,969,670		121,754,674		10.71%		501,138,053

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												41,825,458		114,338,799		0		3.34%		156,164,257

		Struktura														22.48%		23.84%		53.68%		100.00%

		Tablica 7. : Ukupni prihodi u 2001. u kn.

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,046,167		37,182,079		279,057,382				320,285,629

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,335,178		15,877,096		384,785,466				402,997,740

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,876								356,876

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,140,795		38,665,553		212,654,976				259,461,324

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,352,183		33,828,278		121,754,674				157,935,135

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												2,614,091		114,338,799						116,952,890

		Struktura														1.26%		11.61%		87.13%		100.00%

		Tablica 8. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,623,674		35,193,784		233,473,025

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,735,173		35,949,240		259,542,446

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,186,837		58,026,158		211,656,263

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,623,946				74,549,942

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,669,015		35,408,596		195,700,663

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												1,014,849

		G 526		Trgovina na malo izvan prodavaonica												1,091,063		19,872,230		283,145,137

		Struktura

		Tablica 9. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		STRANI TRGOVCI G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												671,777		1,014,979		1,009,452

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												546,531		894,484		1,058,557

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												285,501

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												924,545		1,054,011		1,015,060

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												560,044		874,869		621,197

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												653,523		1,154,937

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0

		Struktura

		Tablica 10. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		DOMAĆI TRGOVCI G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												426,881		687,858		575,684

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												438,638		680,545		603,721

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												491,011		433,031		574,113

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												527,611				564,772

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												465,610		734,549		482,318

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												304,455

		G 526		Trgovina na malo izvan prodavaonica												260,955		1,472,017		2,646,216

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0		0		0

		Struktura

		Tablica 11. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		STRANI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,045,554		37,134,226		278,306,344

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,334,509		15,862,292		383,284,109

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,491

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,136,107		38,589,418		210,820,162

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,351,174		33,620,188		114,299,283

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												2,608,451		106,484,224

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0

		Struktura

		Tablica 12. : Troškovi po zaposlenom.

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,565,717		34,192,612		230,631,121

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,681,427		35,308,543		257,829,154

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,134,892		57,958,721		210,424,535

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,551,431				71,973,709

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,601,246		33,619,003		188,778,810

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												910,258

		G 526		Trgovina na malo izvan prodavaonica												1,057,190		18,796,553		280,185,576

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												0		0		0

		Struktura

		Tablica 12. : Troškovi po trgovcu na malo
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				1998		1999		2000		2001		2002		1998		1999		2000		2001		2002		Trend

		1		3		4		5		6		7		9		10		11		12		13		14

		Personal consumption		53,677		52,382		58,613		61,141		64,736		100%		100%		100%		100%		100%

		Food and non-alcoholic beverages*		20,485		19,826		18,845		20,585		20,816		39.1%		37.8%		32.2%		33.7%		32.2%		↓

		Alcoholic beverages and tobacco*		2,473		2,391		2,273		2,486		2,575		4.7%		4.6%		3.9%		4.1%		4.0%		↓

		Clothing and footwear*		3,367		3,911		5,907		5,585		5,735		6.4%		7.5%		10.1%		9.1%		8.9%		↔

		Furnishing, household equipment*		3,387		3,081		2,880		3,450		3,573		6.5%		5.9%		4.9%		5.6%		5.5%		↓

		Housing and energy consumption		5,800		6,958		7,811		8,187		8,875		11.1%		13.3%		13.3%		13.4%		13.7%		↑

		Health services		898		957		1,228		1,232		1,442		1.7%		1.8%		2.1%		2.0%		2.2%		↑

		Transport		7,204		5,752		7,156		7,028		7,167		13.8%		11.0%		12.2%		11.5%		11.1%		↓

		Communication		1,008		1,113		1,619		2,127		3,115		1.9%		2.1%		2.8%		3.5%		4.8%		↑

		Recreation and culture		2,758		2,994		3,931		3,576		4,155		5.3%		5.7%		6.7%		5.8%		6.4%		↑
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		* odnosi se na osobnu potrošnju kućanstva u trgovini na malo								Disposable income
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Svi trgovci na malo u RH

		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (sva trg. društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH																																								Nedefinirano																						Ukupno

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,371		170		69		-		6,610																																								0																						6,608

		Ukupni prihodi														11,322,146,858		6,075,793,944		17,498,236,130		-		34,896,176,932																																								0																						34,896,176,932

		Dobit prije oporezivanja														394,951,097		183,231,562		234,190,273		-		812,372,932																																								0																						812,372,932

		Dugotrajna imovina (stalna sredstva)														3,031,746,822		1,602,666,769		5,729,960,720		-		10,364,374,311																																								0																						10,348,492,593

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														24,764		8,262		27,227		-		60,253																																								0																						60,253

		Kratkotrajna imovina														4,992,636,929		1,822,244,574		4,798,081,779		-		11,612,963,282																																								0																						11,589,732,103

		Dugoročne obveze														999,103,303		466,470,177		1,632,624,957		-		3,098,198,437																																								0																						3,095,801,173

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno														Broj poduzeća

		1														2		3		4		5		6																Malo												%								Srednje								%						Veliko																		%						Ukupno								%

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,371		170		69		100.00%		6,610																										100.00										168								100.00						70																		100.00						6,608								100.00

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,687		95		46		57.91%		3,828																										57.86										93								55.36						46																		65.71						3,825								57.88

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												231		1		3		3.56%		235																										Mar-63										1								0.60						3																		Apr-29						235								Mar-56

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												154		19		5		2.69%		178																										Feb-42										19								Nov-31						5																		Jul-14						178								Feb-69

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,813		50		13		28.38%		1,876																										28.46										50								29.76						13																		18.57						1,876								28.39

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9																										0.14										0								0.00						0																		0.00						9								0.14

		G 526		Trgovina na malo izvan prodavaonica												132		3		1		2.06%		136																										2-Jul										3								Jan-79						1																		Jan-43						136								2-Jun

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												345		2		1		5.26%		348																										May-42										2								Jan-19						1																		Jan-43						348								May-27

		Struktura														96.38%		2.57%		1.04%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												11,322,146,858		6,075,793,944		17,498,236,130		100.00%		34,896,176,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,450,383,858		3,334,889,262		12,439,924,584		63.69%		22,225,197,704

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												497,839,503		58,026,158		634,968,790		3.41%		1,190,834,451														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												751,885,037		734,645,510		925,169,847		6.91%		2,411,700,394

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												3,077,162,584		1,760,947,873		2,470,162,625		20.94%		7,308,273,082

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												168,388,729		154,083,259		283,145,137		1.74%		605,617,125

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												367,353,507		33,201,882		112,151,107		1.47%		512,706,496

		Struktura														32.45%		17.41%		50.14%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												394,951,097		183,231,562		234,190,273		100.00%		812,372,932

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												198,614,330		58,540,340		95,979,958		43.47%		353,134,628

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,797,763		67,437		3,695,185		1.92%		15,560,385														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												33,375,937		27,484,851		31,933,260		11.42%		92,794,048

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												123,458,450		86,233,319		90,517,620		36.95%		300,209,389

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.12%		941,320

		G 526		Trgovina na malo izvan prodavaonica												5,373,137		10,005,929		2,959,561		2.26%		18,338,627

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												21,390,160		899,686		3,750,921		3.21%		26,040,767

		Struktura														48.62%		22.56%		28.83%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												24,764		8,262		27,227		100.00%		60,253

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,613		4,878		19,510		64.73%		39,001

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,016		134		1,106		3.74%		2,256														6,370												100										168								100						70																		100						6,608								100

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												915		697		970		4.29%		2,582

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,545		2,353		5,065		23.17%		13,963

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												549		126		107		1.30%		782

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,096		74		43		2.01%		1,213

		Struktura														41.10%		13.71%		45.19%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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		HRVATSKA GOSPODARSKA KOMORA

		Sektor za informatiku i statistiku

		2-Oct-03

		Statističko izvješće po djelatnostima

		obzirom na veličinu trgovačkog društva (domaća trgovačka društva), a za djelatnost: G 52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														6,099		140		61		-		6,300

		Ukupni prihodi														10,232,354,565		4,960,331,582		14,986,719,688		-		30,179,405,835

		Dobit prije oporezivanja														353,481,579		140,164,018		173,356,143		-		667,001,740

		Dugotrajna imovina (stalna sredstva)														2,439,218,842		1,481,390,642		4,696,418,604		-		8,617,028,088

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														23,198		7,163		24,739		-		55,100

		Kratkotrajna imovina														4,519,841,365		1,432,516,411		4,214,840,863		-		10,167,198,639

		Dugoročne obveze														865,187,469		401,492,455		1,319,104,415		-		2,585,784,339

		Tablica 1. : Opći pokazatelji za trgovinu na malo s obzirom na veličinu trgovačkih društava (trgovaca na malo) u 2001. g.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,099		140		61		100.00%		6,300

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		59.24%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.67%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.24%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		28.48%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		1.89%		119

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												333		2		1		5.33%		336

		Struktura														96.81%		2.22%		0.97%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												10,232,354,565		4,960,331,582		14,986,719,688		100.00%		30,179,405,835

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												6,244,888,173		3,271,380,879		10,900,782,721		67.65%		20,417,051,773

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												496,412,000		58,026,158		634,968,790		3.94%		1,189,406,948

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												125,043,855		0		74,549,942		0.66%		199,593,797

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,900,748,875		1,557,978,203		2,348,407,951		22.56%		6,807,135,029

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9,133,640		0		0		0.03%		9,133,640

		G 526		Trgovina na malo izvan prodavaonica												126,563,271		39,744,460		283,145,137		1.49%		449,452,868

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												329,564,751		33,201,882		112,151,107		1.57%		474,917,740

		Struktura														33.91%		16.44%		49.66%		100.00%

		Tablica 3. : Ukupni prihodi u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												353,481,579		140,164,018		173,356,143		100.00%		667,001,740

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												193,433,228		58,303,472		71,958,246		48.53%		323,694,946

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												11,791,601		67,437		3,695,185		2.33%		15,554,223

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												5,583,665		0		2,576,233		1.22%		8,159,898

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												117,783,951		78,742,069		83,062,229		41.92%		279,588,249

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												941,320		0		0		0.14%		941,320

		G 526		Trgovina na malo izvan prodavaonica												3,929,249		2,151,354		2,959,561		1.36%		9,040,164

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												20,018,565		899,686		3,750,921		3.70%		24,669,172

		Struktura														53.00%		21.01%		25.99%		100.00%

		Tablica 4. : Dobit prije oporezivanja u 2001. u kn.

		Djelatnost trgovine na malo i njezini sektori														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												23,198		7,163		24,739		100.00%		55,100

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												14,237		4,807		18,056		67.33%		37,100

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,011		134		1,106		4.09%		2,251

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												237		0		132		0.67%		369

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												6,230		2,121		4,869		23.99%		13,220

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												30		0		0		0.05%		30

		G 526		Trgovina na malo izvan prodavaonica												485		27		107		1.12%		619

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												968		74		43		1.97%		1,085

		Struktura														42.10%		13.00%		44.90%		100.00%

		Tablica 5. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.
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		Statističko izvješće po djelatnostima

		domaća i strana trgovačka društva u G52

		temeljeno na završnom računu za 2001. godinu

		Agregatni podaci za trgovačka društva u trgovini na malo STRANI TRGOVCI														Malo		Srednje		Veliko		Nedefinirano		Ukupno RH

		1														2		3		4		5		6

		Ukupan broj članica koje su predale završni račun														272		30		8		-		310

		Ukupni prihodi														1,089,792,293		1,115,462,362		2,511,516,442		-		4,716,771,097

		Dobit prije oporezivanja														41,469,518		183,231,562		234,190,273		-		458,891,353

		Dugotrajna imovina (stalna sredstva)														592,527,980		1,602,666,769		5,729,960,720		-		7,925,155,469

		Prosječan broj zaposlenih na bazi stanja krajem tromjesečja (puni broj)														1,566		8,262		27,227		-		37,055

		Kratkotrajna imovina														472,795,564		1,822,244,574		4,798,081,779		-		7,093,121,917

		Dugoročne obveze														133,915,834		466,470,177		1,632,624,957		-		2,233,010,968

		Foreign retailers G52														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												272		30		8		100.00%		310

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												88		4		4		30.97%		96

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												4		0		0		1.29%		4

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		19		4		32.26%		100

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75		6		1		26.45%		82

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												16		1		0		5.48%		17

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												12		0		0		3.87%		12

		Struktura														87.74%		9.68%		2.58%		100.00%

		Tablica 1. : Broj trgovačkih društava s obzirom na veličinu

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												6,099		140		61		100.00%		6,300

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												3,599		91		42		59.24%		3,732

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												227		1		3		3.67%		231

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												77		0		1		1.24%		78

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,738		44		12		28.48%		1,794

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												9		0		0		0.14%		9

		G 526		Trgovina na malo izvan prodavaonica												116		2		1		1.89%		119

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												333		2		1		5.33%		336

		Struktura														96.81%		2.22%		0.97%		100.00%

		Tablica 2. : Broj trgovačkih društava s obzirom na veličinu

		STRANI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,566		1,099		2,488		100.00%		5,153

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												376		71		1,454		36.89%		1,901

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												5		0		0		0.10%		5

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												678		697		838		42.95%		2,213

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												315		232		196		14.42%		743

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												64		99		0		3.16%		163

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												128		0		0		2.48%		128

		Struktura														30.39%		21.33%		48.28%		100.00%

		Tablica 3. : Prosječan broj zaposlenih u 2001. na bazi stanja krajem tromjesečja.

		Foreign retailers G52														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												41,469,518		43,067,544		60,834,130		100.00%		145,371,192

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												5,181,102		236,868		24,021,712		20.25%		29,439,682

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												6,162		0		0		0.00%		6,162

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												27,792,272		27,484,851		29,357,027		58.22%		84,634,150

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												5,674,499		7,491,250		7,455,391		14.19%		20,621,140

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												1,443,888		7,854,575		0		6.40%		9,298,463

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												1,371,595		0		0		0.94%		1,371,595

		Struktura														28.53%		29.63%		41.85%		100.00%

		Tablica 4. : Dobit prije oporezivanja stranih trgovaca u 2001. u kn.

		Foreign retailers G52														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												152,461		1,435,585		7,604,266				9,192,313

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												58,876		59,217		6,005,428				6,123,521

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,541								1,541

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												360,939		1,446,571		7,339,257				9,146,766

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												75,660		1,248,542		7,455,391				8,779,593

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												90,243		7,854,575						7,944,818

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												114,300								114,300

		Struktura														1.66%		15.62%		82.72%		100.00%

		Tablica 5.: Dobit prije oporezivanja po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												57,957		1,001,172		2,841,904				3,901,033

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												53,746		640,697		1,713,292				2,407,735

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												51,945		67,437		1,231,728				1,351,111

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												72,515				2,576,233				2,648,748

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												67,770		1,789,592		6,921,852				8,779,215

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												104,591								104,591

		G 526		Trgovina na malo izvan prodavaonica												33,873		1,075,677		2,959,561				4,069,111

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												60,116		449,843		3,750,921				4,260,880

		Struktura														1.49%		25.66%		72.85%		100.00%

		Tablica 6.: Dobit prije oporezivanja po trgovcu na malo

		Foreign retailers G52														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,089,792,293		1,115,462,362		2,511,516,442		100.00%		4,716,771,097

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												205,495,685		63,508,383		1,539,141,863		38.33%		1,808,145,931

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												1,427,503		0		0		0.03%		1,427,503

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												626,841,182		734,645,510		850,619,905		46.90%		2,212,106,597

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												176,413,709		202,969,670		121,754,674		10.62%		501,138,053

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												0		0		0		0.00%		0

		G 526		Trgovina na malo izvan prodavaonica												41,825,458		114,338,799		0		3.31%		156,164,257

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												37,788,756		0		0		0.80%		37,788,756

		Struktura														23.10%		23.65%		53.25%		100.00%

		Tablica 7. : Ukupni prihodi u 2001. u kn.

		Foreign retailers G52														Malo		Srednje		Veliko		Struktura		Ukupno

		1														2		3		4		5		6

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,006,589		37,182,079		313,939,555				355,128,223

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,335,178		15,877,096		384,785,466				402,997,740

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,876								356,876

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,140,795		38,665,553		212,654,976				259,461,324

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,352,183		33,828,278		121,754,674				157,935,135

		G 525		Trgovina na malo rabljenom robom u prodavaonicama																				0

		G 526		Trgovina na malo izvan prodavaonica												2,614,091		114,338,799						116,952,890

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												3,149,063								3,149,063

		Struktura														1.13%		10.47%		88.40%		100.00%

		Tablica 8. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,677,710		35,430,940		245,683,929

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,735,173		35,949,240		259,542,446

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,186,837		58,026,158		211,656,263

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,623,946				74,549,942

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,669,015		35,408,596		195,700,663

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												1,014,849

		G 526		Trgovina na malo izvan prodavaonica												1,091,063		19,872,230		283,145,137

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												989,684		16,600,941		112,151,107

		Struktura

		Tablica 9. : Ukupni prihodi u 2001. u kn po trgovcu na malo

		Foreign retailers G52														Small-sized		Medium-sized		Large-sized

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												695,908		1,014,979		1,009,452

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												546,531		894,484		1,058,557

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												285,501

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												924,545		1,054,011		1,015,060

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												560,044		874,869		621,197

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												653,523		1,154,937

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												295,225

		Struktura

		Tablica 10. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		Domestic retailers G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												441,088		692,494		605,793

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												438,638		680,545		603,721

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												491,011		433,031		574,113

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												527,611				564,772

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												465,610		734,549		482,318

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												304,455

		G 526		Trgovina na malo izvan prodavaonica												260,955		1,472,017		2,646,216

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												340,459		448,674		2,608,165

		Struktura

		Tablica 11. : Ukupni prihodi u 2001. u kn po zaposlenom kod trgovca na malo

		Foreign retailers G52														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												4,006,029		37,134,226		312,989,022

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												2,334,509		15,862,292		383,284,109

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												356,491

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												8,136,107		38,589,418		210,820,162

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												2,351,174		33,620,188		114,299,283

		G 525		Trgovina na malo rabljenom robom u prodavaonicama

		G 526		Trgovina na malo izvan prodavaonica												2,608,451		106,484,224

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												3,139,538

		Struktura

		Tablica 12. : Troškovi po zaposlenom.

		DOMAĆI TRGOVCI														Malo		Srednje		Veliko

		1														2		3		4

		G 52		Trg. na malo; popravak predm. za osob. uporabu i kućanstvo												1,619,753		34,429,768		242,842,025

		G 521		Trgovina na malo u nespecijaliziranim prodavaonicama												1,681,427		35,308,543		257,829,154

		G 522		Trg. na malo hran., pić. i duhan.proiz. u specijaliz.prod.												2,134,892		57,958,721		210,424,535

		G 523		Trg. na malo farmac., medicin., kozmetič. i toalet. proiz.												1,551,431				71,973,709

		G 524		Ostala trg. na malo novom robom u specijalizir. prodavaonic.												1,601,246		33,619,003		188,778,810

		G 525		Trgovina na malo rabljenom robom u prodavaonicama												910,258

		G 526		Trgovina na malo izvan prodavaonica												1,057,190		18,796,553		280,185,576

		G 527		Popravak predmeta za osobnu uporabu i kućanstvo												929,568		16,151,098		108,400,186

		Struktura

		Tablica 12. : Troškovi po trgovcu na malo
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